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1.
Sandra Hennessy 
shennessy@sitestogo.ie 

www.sitestogo.biz 
Sandra has a background in customer service and joined SitesToGo from Conduit Europe. She is responsible for advising SitesToGo InternetLAB clients on a on a wide range of internet marketing topics.

She provides mentoring and training services in e-business for SMEs through Enterprise Boards, and LEADER companies throughout Ireland. She holds the NUI Certificate in Training and Continuing Education, Google Advertising Professional certification, and is registered as a FAS approved trainer.

Sandra undertakes web marketing on behalf of a portfolio of clients who have, as a result, been zooming up the search engine rankings. Her work on the Castle Hotel Group’s Dublin websites has resulted in a doubling of their Internet revenue in 2007 – a great performance for such a competitive online market. 

Sandra provides e-business supports for Fáilte Ireland clients under the Web Check and Web Build initiatives in Dublin and the South East.

Her specialist areas for training and mentoring include:

· Search Engine Optimisation

· Google AdWords

· Web strategy development

· Email Marketing

· Creating best practice websites. 
SitesToGo InternetLAB is now one of Ireland’s leading web service providers to the SME sector, with more than 700 websites in Ireland, UK and The Netherlands. The company employs a team of eight people in Ireland and has an extensive team of contractors and associates worldwide.

The company developed www.talktourism.ie and sponsors the ongoing hosting and development of this online tourism community.

3.
Richard Coen

Richard, a Qualified Accountant, is an Internet Business Consultant. Richard has worked with many companies in Ireland and abroad in delivering results for companies using the Internet. Richard’s focus is on the profit generating activities of the internet and with over 9 years internet marketing experience and the backing of one of the largest internet marketing companies in the world Richard is in a position to ‘make the web work for you’.

The WSI Internet Marketing Solution Lifecycle™ is a proven system for SMB Internet Marketing Success. Before placing another ad anywhere for your business, consider our patent-pending approach to successful Internet marketing!
We understand that as a business owner, the quest to increase your business’ profitability can sometimes leave you wondering if you’ve exhausted every avenue of revenue generation. You may try different, poorly targeted advertising efforts in the local media and wonder why you are receiving a poor return on your investment.
Does this quote sound familiar?

"I know that half of my advertising is wasted; I just don't know which half." - John Wannamaker, 1910

Thankfully today, with Internet Marketing, we now have access to the most measurable marketing method.

There is a smarter way to attract new customers and grow your business.
Our Internet Marketing Lifecycle is a unique six-phased approach that’s proven to generate results. Each phase of the cycle builds upon the previous phase, creating a complete marketing plan for your business that’s targeted and measurable. This means increasing your business’ visibility on the Internet and driving more customers through your doors to increase sales and ultimately, greater profits.

4. Keith Bohanna 
An experienced internet consultant and trainer since 2000, Keith has worked with a variety of business in all sectors including craft, service and manufacturing advising on all aspects of web based business and using websites to their greatest advantage.
He is a director of the Irish Internet Association. 
Co-founder of www.dbtwang.com - a new web-based service for guitar players, collectors and enthusiasts which launched in April 2009.
Client list includes Enterprise Ireland, The Heritage Council, Crafts Council of Ireland, National City and County Enterprise Boards, Failte Ireland and the Department of Enterprise, Trade and Employment.
